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EXECUTIVE SUMMARY

This study assesses the effectiveness of the training programme in enhancing skills,
employability, livelihoods, and social outcomes among participants (N=554). The findings
indicate that the programme has been largely successful in delivering positive and holistic
impacts, while also highlighting key areas for improvement.

Profile of respondents

The programme reached a diverse and inclusive group of beneficiaries, with 57.4% female
participation and a majority of respondents having matriculation (44.6%) or higher
educational attainment. Training participation is dominated by computer skills (66.8%),
followed by beauty culture (16.4%) and tailoring (13.4%), indicating a strong inclination
toward digital and vocational skill development.

Training awareness and expectations

Awareness of the programme is primarily driven by informal networks such as friends and
family (94.9%) and teachers (74.7%). The main motivation for enrolment is skill improvement
(92.6%), followed by employment (70.6%) and income generation (66.8%). Expectations are
very high, with over 97% reporting high or very high expectations, reflecting strong trust in
the programme.

Training experience

The programme demonstrates very high completion rates (97.7%) and consistently strong
satisfaction across all training components, with overall satisfaction exceeding 95%. Trainer
quality, relevance of content, and usefulness for real-life work are key strengths. However,
practical exposure and availability of proper training infrastructure / facilities show relatively
lower but still positive ratings, indicating scope for enhancement.

Employment Outcomes and Placement Support

Post-training employment outcomes are moderately positive, with 53.6% of the candidates
reporting to be in full-time employment, while 5.4% were in part-time roles. Around 35.2%
remain unemployed, indicating gaps in labour market absorption. While 71.5% of respondents
received some form of placement support, it is largely limited to career counselling (59.1%),
with only 2% receiving direct employer linkages, underscoring the need for stronger
placement mechanisms.

Impact of Training
The programme has delivered strong outcomes across multiple dimensions:

o Skill Development: Over 95% reported improved technical skills and practical
understanding.
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Employability: High agreement that training improved job readiness, interview skills,
and understanding of employer expectations.

Economic Impact: Majority of the candidates agreed that income has increased, with
similar positive trends in earning stability and financial independence.

Social Impact: A substantial proportion of the candidates reported improved family
perception of themselves (over 90%) after attending the training, increased confidence
in decision-making, and enhanced social respect.

Suggestions for improvement

Respondents identified several priority areas for strengthening the programme:

Stronger job placement support (74.0%)

More industry-aligned and advanced course content (62.8%)
More experienced trainers (60.3%)

Improved infrastructure (57.8%)

More hands-on training (52.7%)

Additionally, there is strong demand for advanced technical skills (76.5%), along with soft skills
(67.0%) and interview preparation (67.3%), reflecting the need to enhance employability
readiness.

Overall, the programme is highly effective in building skills and improving livelihoods, with

strong satisfaction and impact across all dimensions. However, to maximize long-term

outcomes, the programme needs to strengthen job placement linkages, enhance practical

training, and align content more closely with industry demands. Targeted improvements in

these areas will help bridge the gap between training and sustainable employment, further

increasing the programme’s impact.
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CHAPTER 1 - INTRODUCTION

1.1 Overview of BSES vocational training initiatives

BSES Rajdhani Power Limited (BRPL) has undertaken a range of vocational training initiatives
as part of its broader commitment to community development and corporate social
responsibility. These programs are designed to equip young individuals, particularly those
from underprivileged and marginalized backgrounds, with industry-relevant skills that
enhance their employability and enable pathways to self-reliance. Through a structured
approach to capacity building, BSES integrates its social responsibility focus areas of
education, environment, and health into its training initiatives.

The vocational training programs place strong emphasis on practical, market-oriented skill
development across multiple domains, including technical trades and livelihood-oriented
courses. A key strategic priority for BSES is to expand the reach and effectiveness of these
programs by increasing student enrollment, diversifying course offerings, and strengthening
partnerships where relevant. The organization also maintains a focused emphasis on
promoting women’s empowerment by encouraging higher participation of women in skill-
building programs and creating opportunities for their economic independence.

Additionally, sustainability and technical competency remain integral to the design and
delivery of these programs, aligning with emerging industry needs. BSES vocational training
centers thus serve as important platforms for enhancing the socio-economic status of
beneficiaries by facilitating access to sustainable livelihood opportunities. By fostering
employment generation and contributing to community enrichment, these initiatives aim to
create a lasting and positive impact on the communities they serve.

1.2 Purpose and scope of the impact assessment

In line with its commitment to continuous improvement and accountability, BSES now seeks
to assess the effectiveness and impact of its vocational training programs on the lives of
trainees who completed their courses in the financial year 2023-24. The purpose of this
assessment is to gain a comprehensive understanding of how participation in these programs
has influenced key outcomes such as employment status, income generation, skill
enhancement, and overall quality of life.

The assessment is intended to capture both quantitative and qualitative dimensions of impact,
including changes in economic conditions, levels of self-reliance, and broader social outcomes
such as confidence, decision-making ability, and community participation. It also aims to
identify strengths, gaps, and areas for improvement within the existing program structure to
support future program design and scaling strategies.

To undertake this evaluation, NielsenlQ has been engaged to conduct a rapid study, to provide
directional insights towards the impact of the training programmes. The study has employed
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an appropriate research methodology and design tailored to capture beneficiary feedback and
measure key impact indicators effectively. The findings from this assessment will inform
strategic decision-making, enhance program effectiveness, and ensure that BSES’s vocational
training initiatives continue to deliver meaningful and measurable outcomes for beneficiaries.

1.3 Objectives of the study

The key research objective of this study is to assess the impact of BSES Rajdhani’s vocational
skill training programs on the lives of candidates who have undergone training.

e The study seeks to evaluate how the training has influenced following dimensions:
o Skill development
o Employability
o Income generation
o Social empowerment
e Another key aspect is to generate actionable insights to strengthen future training
programmes

NIQ
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CHAPTER 2-RESEARCH APPROACH AND METHODOLOGY

2.1 Research design and approach

The study adopted a quantitative, cross-sectional research design aimed at assessing the
impact of vocational training on beneficiaries who took skill development trainings in 2023-
24. The approach is based on a structured primary survey to capture standardized responses
from respondents. Given the objective of generating quick, directional insights, the study has
followed a dipstick approach, ensured timely and cost-effective assessment, while maintained
adequate representativeness of the target group.

2.2 Target group

The target population for this study comprised of individuals who had enrolled in and
completed vocational training programs conducted by BSES Rajdhani Power Limited (BRPL)
across selected training centres. The respondents primarily included youth from underserved
communities who had undertaken the skill development training.

2.3 Sample size and geographical coverage

A total of 554 candidates who had undertaken training in 2023-24, randomly selected from
the database as shared by the BSES team, were covered as part of the study.

Table 1: Distribution of achieved sample across training centres

Location Sample covered
Jaffarpur 130
Mundka 108
Najafgarh 146
Nangloi 125
Sangam Vihar 45
Grand Total 554

2.4 Data collection methods

Data was collected through Computer-Assisted Personal Interviews (CAPI) using a structured
questionnaire.

e Mode: Face-to-face interviews with respondents, identified through the shared
database

e Instrument: Structured quantitative questionnaire designed to capture key impact
indicators

¢ Interview duration: Approximately 810 minutes per respondent

e Language: Interviews were conducted in Hindi to ensure better comprehension and
accurate responses
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2.5 Data analysis framework

The study used a combination of quantitative descriptive and comparative methods to analyse
the data:

e Frequency Distribution has been used to analyse respondent profiles, awareness,
enrolment reasons, expectations, satisfaction levels, employment outcomes, and
impact indicators.

e Bivariate Analysis is applied across gender, education levels, and training types to
understand variations and to identify segment-specific patterns.

e Mean Scores (Index calculation) are calculated from Likert scale responses to provide
a summary measure of satisfaction or perception. The same has been applied to
calculate expectation scores and overall satisfaction.
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CHAPTER 3- PROFILE OF THE RESPONDENTS

3.1 Overview of respondent characteristics and training participation

The profile of respondents (N=554) indicates a diverse mix of trainees across gender,
education levels, and types of training received.

Fig 1: Distribution of respondents by gender, educational attainment
and types of training, Overall (%) N=554
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Gender Profile

The respondent base (N=554) shows a higher participation from females, who constitute
57.4% of the sample, compared to 42.6% males. This indicates that the training initiatives
have been relatively more accessible to, or more actively taken up by, females. The gender
distribution suggests a positive outreach of such programs among women, possibly reflecting
targeted mobilization efforts or higher perceived value of skill-based training for livelihood
enhancement among them.

The skew towards female participation can also imply a greater demand for livelihood-
oriented skill development among women, particularly in semi-skilled and service-oriented
sectors. This pattern is important for understanding the social impact of training initiatives, as
higher female engagement is often associated with broader household and community-level
benefits.

Educational Attainment

The educational profile of respondents reveals that the largest segment, accounting for 44.6%,
has completed higher secondary education (12th standard), followed by 21.5% with a
bachelor’s degree. A notable proportion of respondents has lower educational attainment,
with 15.7% completing matriculation (10th standard) and 4.3% below Class X. Additionally,
13.5% hold a diploma, while only 0.4% have a master’s degree or higher qualification.

This distribution indicates that the majority of trainees come from moderate educational
backgrounds, suggesting that training initiatives are effectively reaching individuals who may
not have advanced academic qualifications but are seeking employable skills. The relatively
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low proportion of highly educated participants (0.4%) underscores that these programs are
primarily catering to skill enhancement for those in the lower to mid-education spectrum,
aligning well with workforce development objectives.

Types of training

Among the various training programs, computer skills emerge as the most prominent,
undertaken by 66.8% of respondents, indicating strong demand for digital literacy and
technology-related competencies. Other skill areas such as beauty culture (16.4%) and
tailoring (13.4%) also have notable participation, reflecting continued relevance of traditional
livelihood skills. In contrast, training in Tally accounts for a relatively small share at 3.4%,
suggesting either limited awareness, lower demand, or entry barriers for this specialized
domain.

The dominance of computer training highlights the increasing importance of digital inclusion
and its perceived role in improving employability. Meanwhile, the presence of vocational
trades like tailoring and beauty culture demonstrates diversification in training offerings,
catering to both modern and traditional skill markets. This mix of training types indicates a
balanced approach in addressing varied livelihood opportunities and learner preferences.

3.2 Segmentation of training types across demographic groups

The respondent profile shows clear variations in training preferences across education levels
and gender.

Fig 2: Distribution of respondents by types of training and gender
Overall (%) N=554
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Gender-wise, a stark difference in training segmentation emerges where male respondents
are overwhelmingly concentrated in computer skills training (94.9%), with minimal
participation in other courses, whereas female respondents display a more diversified
distribution, with 45.9% in computer skills, 23.3% in tailoring, and 28.6% in beauty culture.
Overall, the profile suggests that while computer-based training is the primary focus across all
segments, traditional vocational trades continue to attract participation, particularly among
less-educated respondents and female candidates.
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Fig 3: Distribution of respondents by types of training and education level,
Overall (%) N=554
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Across education groups, computer skills training dominates, particularly among those with
higher educational attainment, accounting for 89.3% among diploma holders, 80.7% among
bachelor’s degree holders, and 100% among those with a master’s degree or higher.

In contrast, traditional skills such as tailoring and beauty culture show relatively higher
participation among respondents with lower educational attainment—tailoring accounts for
25.0% and 21.8% among below Class X and matriculation groups respectively, while beauty
culture peaks at 29.9% among matriculation level respondents. These shares decline
significantly as education levels increase, with negligible or no participation at the highest
education levels. Training in Tally remains marginal across all categories, ranging from 1.3% to
5.9%, indicating limited uptake irrespective of educational background.
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CHAPTER 4- TRAINING EXPECTATIONS

4.1 Awareness of training programme

Awareness of the training programme (Table 1) is predominantly driven by interpersonal networks, with 94.9% of respondents reported friends
and family as their primary source of information followed by 74.7% of respondents cited they got to know from school and college teachers.
Mass communication channels demonstrate comparatively moderate reach, with outdoor hoardings (53.6%), print media such as newspapers,
magazines and pamphlets (46.4%), and electronic advertisements (44.4%) contributing to awareness to a lesser extent. In contrast, traditional
broadcast media such as television and radio play a minimal role, accounting for only 6.9% of the respondents reported awareness.

Table 2: Source of awareness among respondents by gender, educational attainment and types of training
Overall (%) (N=554)

Gender Educational Attainment Type of training programme attended
Source of Awareness Total Male Female L] L LEL se:;gnhde::r Diploma | Bachelor’s EBEFS || (NI Tailorin Beauty Tall
Class X (10th) y P or higher Skills J Culture v
(12th)
Friends & family 94.9 97.5 93.1 91.7 97.7 93.9 98.7 93.3 100 96.5 90.5 91.2 100
School or college
teachers 74.7 72.9 76.1 79.2 79.3 78.9 61.3 70.6 50 74.9 73 75.8 73.7
Electronic
advertisements 44.4 38.6 48.7 50 47.1 47 38.7 39.5 50 43.8 39.2 51.6 42.1
Newspaper/Magazine/
Pamphlets 46.4 41.1 50.3 62.5 55.2 43.7 40 45.4 100 42.4 54.1 56 47.4
Outdoor hoardings 53.6 60.6 48.4 45.8 42.5 52.2 69.3 55.5 100 57.3 36.5 51.6 57.9
Television / Radio
advertisements 6.9 5.1 8.2 12.5 8 7.3 4 5.9 0 6.8 5.4 8.8 5.3
Total (N) 554 236 318 24 87 247 75 119 2 370 74 91 19
NIQ
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ﬁummary

Friends and family emerge as the most dominant source of awareness (94.9%) across all

groups, consistently showing very high influence regardless of gender, education level, or type
of training. School or college teachers are the second most important source (74.7%),
particularly impactful among individuals with lower and mid-level education, though less so
for higher educational groups. Outdoor hoardings (53.6%) and print media such as
newspapers and pamphlets (46.4%) also contribute significantly, with varying influence
across educational and training categories. Electronic advertisements (44.4%) play a
moderate role, with slightly greater impact among females. In contrast, television and radio
advertisements have minimal reach (6.9%), indicating their limited effectiveness. Overall,

informal personal networks are far more influential than formal or mass media channels in
spreading awareness. /

Detailed analysis

Across gender, among males, awareness is highest through friends and family (97.5%),
followed by school and college teachers (72.9%) and outdoor hoardings (60.6%), while
electronic media reaches 38.6%. Among females, friends and family (93.1%) remain
dominant, further awareness through school and college teachers (76.1%), print media
(50.3%) and electronic advertisements (48.7%) show higher influence compared to males.
TV/radio remains low for both groups (5.1% males vs 8.2% females).

Across educational attainment, friends and family remain the most important source of
awareness, peaking among those with diploma (98.7%) and matriculation (97.7%) levels.
School or college teachers are particularly influential among respondents with matriculation
(79.3%) and below Class X (79.2%) education. Outdoor hoardings show strong influence
among diploma holders (69.3%); further awareness of print media (newspapers, magazines,
pamphlets) is significant for those below Class X (62.5%) and matriculation (55.2%) level of
education. Electronic advertisements maintain moderate influence across categories, though
slightly higher among lower level of educational groups. Television and radio advertisements
have minimal impact across all levels, though slightly higher among the least educated (12.5%
for below Class X).

Across types of training, friends and family remain the most prominent source of awareness
with highest in computer skill trainees (96.5%) and 100% of the Tally trainees have reported
awareness from family and friends but the due to small sample size interpretation cannot be
generalized. School or college teachers contribute moderately across all training types, with
similar influence across computer skills (74.9%), tailoring (73%), beauty culture (75.8%), and
Tally (73.7%) trainees. Outdoor hoardings are another important source, especially for

NIQ
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computer skills (57.3%) and Tally trainees (57.9%), but less so for tailoring trainees (36.5%).
Print media (newspapers, magazines, pamphlets) are more influential among beauty culture
(56%) and tailoring trainees (54.1%) compared to others. Electronic advertisements have
moderate reach, highest among beauty culture trainees (51.6%). Television and radio
advertisements remain the least effective source across all training types, with percentages
below 10% in every category. Overall, informal networks dominate across training
programmes, while exposure to formal and media-based sources varies depending on the
type of training.

4.2 Reasons for enrolment

ﬁ Summary \

Improving skills/knowledge is the primary reason for enrolment (92.6%), showing
consistently high importance across all groups. This is followed by seeking employment
(70.6%) and increasing income (66.8%), highlighting strong economic motivations among
respondents. A considerable share also enrolled to gain confidence (62.8%) and start their
own business (60.8%), indicating both personal and entrepreneurial aspirations. Additionally,
obtaining a recognized certificate (57.4%) is an important motivator, particularly among
higher education groups. In contrast, recommendations from family or friends (19.9%) play a
relatively minor role, suggesting that enrolment decisions are largely driven by individual goals

vther than external influence. /
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Table 3: Reason for enrolment among the respondents by gender, educational attainment and types of training
Overall (%), N=554

Gender Educational Attainment Type of training programme attended
Reason for Higher
. Total Below Matriculation Master’s | Computer Beauty
Enrollin Mal Femal Dipl Bachelor’ Tailori Tall
[4 ale emale Class X (10th) secondary iploma achelor’s | higher Skills ailoring | . e ally
(12th)
L0 DA £ i 92.6 96.2 89.9 83.3 92 92.7 96 92.4 100 93.5 94.6 85.7 | 100
skills/knowledge
To get a job 70.6 76.3 66.4 58.3 78.2 69.2 65.3 73.9 50 71.4 67.6 65.9 89.5
To increase 66.8 72 62.9 66.7 69 66.4 69.3 63.9 100 68.9 55.4 626 | 895
income
Tostart my own 60.8 60.6 61 66.7 63.2 64 48 59.7 50 59.5 66.2 60.4 | 68.4
business
To gain
. 62.8 68.6 58.5 66.7 64.4 61.9 65.3 60.5 100 63.8 56.8 61.5 73.7
confidence
To gaina
recognized 57.4 56.4 58.2 45.8 67.8 51.8 60 61.3 100 57.8 63.5 48.4 68.4
certificate
Recommendation
from 19.9 254 15.7 8.3 24.1 19.8 18.7 19.3 50 22.2 14.9 16.5 10.5
family/friends
Total (N) 554 236 318 24 87 247 75 119 2 370 74 91 19

Detailed analysis

Across gender, the primary reason for enrolling is to improve skills/knowledge, as reported by 96.2% males and 89.9% females, indicating strong
motivation for self-improvement among both groups. Further, another major motivation for males is to get a job (76.3%) and to increase income
(72%), both higher than females (66.4% and 62.9% respectively), suggesting that men show relatively stronger economic motivations. For
females, although skill improvement dominates, motivations such as gaining confidence (58.5%) and starting a business (61%) are also
significant.
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Across educational levels, improving skills/knowledge consistently ranks as the top reason
among the respondents - highest being noted among respondents with diploma holders (96%)
followed by respondents with higher secondary education (92.7%) and bachelor’s degree
(92.4%). The second strongest motivation varies: respondents with matriculation (10th)
education reported a high emphasis on getting a job (78.2%), while those with below Class X
education showed a relatively lower emphasis (58.3%). Increasing income is also notably high
among bachelor’s degree holders (69.3%). The aspiration to start one’s own business is
strongest among less educated groups, particularly below Class X (66.7%) and with
matriculation (63.2%), compared to a lower percentage among diploma holders (48%).
Similarly, gaining confidence is highest among diploma holders (65.3%) and matriculation
education (64.4%). The desire to gain a recognized certificate peak among respondents with
matriculation education (67.8%) and is lowest among respondents with below 10 education
(45.8%). Recommendations from social networks remain low across all groups, highest
among respondents with matriculation (24.1%) and lowest among below Class X (8.3%).

Across types of training, improving skills/knowledge again dominates across all programmes.
In terms of getting a job, respondents enrolled in tally (89.5%) have the highest proportion
followed by respondents enrolled in computer skills (71.4%) and tailoring (67.6%). Similarly,
increasing income is relatively strong for those taking computer skills (68.9%) training, but
lower in tailoring (55.4%). The goal to start a business is quite prominent in tailoring (66.2%),
indicating entrepreneurial aspirations linked with these trades. Gaining confidence is
substantial among respondents enrolled in computer skills (63.8%), while respondents
enrolled in beauty culture (61.5%) shows moderate levels. The motivation to gain a
recognized certificate is considerable among respondents enrolled in tailoring (63.5%), but
comparatively lower in beauty culture (48.4%) respondents. Recommendations from
family/friends remain the least cited reason across all training types, with highest among
respondents enrolled in computer skills (22.2%).

4.3 Expectations from training for future opportunities

Overall expectations from
Fig 4: Expectation level from the training

Overall (%) N=554 the training in terms of

future opportunities

(Figure 4) are “very high”

3 among 42.2% of the

2 respondents and “high”
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respondents, while only

2.3% of the respondents

Very high = High - Moderate have reported “moderate”
expectations.
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Fig 5: Mean expectation scores by gender, education, and training type
Overall (n) N=554
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The mean expectation score was calculated to assess the overall level of expectations among
respondents. The expectation scale was coded such that ‘very high’ was assigned a value of 5
and ‘very low’ a value of 1. The mean score was then obtained by taking the average of these
coded responses.

The overall mean expectation score is 4.40, indicating a very high level of expectation from
the training program among respondents.

Across gender, males have a higher mean expectation score (4.46) compared to females
(4.36). This indicates that male participants tend to report slightly greater expectations than
female participants. Across educational levels, the highest mean expectation score is
recorded for respondents with education below Class X (4.63), followed by those with
Matriculation education (4.48) and Diploma holders (4.45). In contrast, Higher secondary
(12th) respondents show the lowest score (4.33). This pattern suggests that individuals with
lower levels of formal education tend to have higher expectations, possibly due to greater
perceived benefits or opportunities, whereas those with intermediate education levels exhibit
relatively lower expectations. For training types, computer skills training has the highest
score (4.43) compared to beauty culture (4.37) and tailoring (4.27) has the lowest score. This
indicates that participants in more technical or skill-oriented training programmes, especially
computer skills, tend to have higher expectations, while those in traditional skill-based
training such as tailoring report comparatively lower expectations.
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Understanding various aspects of training before joining
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This section (Table 4) highlights the extent to which respondents were informed about key aspects of the training program prior to enrolment,

including course content, duration and commitment required, and career opportunities after completion

Table 4: Understanding about the training programme among the respondents before joining gender, educational attainment and types of training,
Overall (%), N=554

Gender Highest level of education Type of training programme attended
A:raei;ti:\: f Total Male Female EO [aticuiaton seI::)gnhde;ry Diploma | Bachelor’s Master's Computer Tailoring Beauty Tally
Class X (10th) (12th) or higher Skills Culture
Course Content
Completely 92.4 90.7 93.7 95.8 92 93.1 89.3 92.4 100 91.9 90.5 94.5 100
To some
extent 7.6 9.3 6.3 4.2 8 6.9 10.7 7.6 0 8.1 9.5 5.5 0
Duration and commitment needed
Completely 46.2 46.2 46.2 58.3 49.4 44.9 49.3 41.2 100 44.9 44.6 51.6 52.6
To some
extent 53.8 53.8 53.8 41.7 50.6 55.1 50.7 58.8 0 55.1 55.4 48.4 47.4
Career opportunities after training
Completely 70.4 68.2 72 66.7 75.9 68.8 61.3 76.5 50 67.6 73 74.7 94.7
To some
extent 29.6 31.8 28 33.3 24.1 31.2 38.7 23.5 50 32.4 27 25.3 5.3
Total (N) 554 236 318 24 87 247 75 119 2 370 74 91 19
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ﬂn summary \

Course content was very well understood by respondents before joining, with an

overwhelming 92.4% reporting complete awareness across all groups. However,
understanding of the duration and commitment required was comparatively limited, with
only 46.2% having complete clarity, while the majority had only partial understanding.
Awareness of career opportunities after training was fairly strong (70.4%), though not as high
as course content, indicating moderate preparedness regarding outcomes. Overall,
respondents entered programmes with strong knowledge of content but gaps in practical

expectations like duration and outcomes.

Gender-wise:

The responses across gender show a strong positive understanding of the training aspects,
with the highest percentages consistently reported that they have “Completely” understood
the aspects of the course.

For course content, high proportion of both male respondents (90.7%) and female
respondents (93.7%) have reported that it was completely adequate, with females showing a
slightly higher level of satisfaction. Only a small proportion of respondents, 9.3% of male and
6.3% of female respondents reported that their needs “to some extent,” and none expressed
dissatisfaction.

Regarding duration and commitment needed, understanding was more moderate, with equal
proportions of male (46.2%) and female (46.2%) respondents stating that they understood
the duration of the course “Completely”, while a slightly higher share of respondents (males
53.8% vs 53.8% female) understood to “some extent”. This indicates a balanced but less
definitive satisfaction compared to course content.

For career opportunities after training, again the majority responded positively, with 68.2%
of male and 72% of female respondents indicating that they understood “completely”. A
notable minority, 31.8% of male and 28% of female respondents understood this aspect only
“to some extent”, suggesting some room for improvement. Overall, female respondents
consistently reported slightly higher understanding levels than males, especially in course
content and career outcomes.

Educational Attainment:

Across educational categories, the highest percentage of respondents reported that they have
understood the all the aspects “Completely”, particularly for course content and career
opportunities.

In terms of course content, 100% of the respondents with master’s or higher education
reported that they have complete understanding of this aspect, but due to small sample size
interpretation cannot be generalized followed by respondents with below Class X (95.8%) and
Higher Secondary (93.1%). Even among respondents with Diploma (89.3%) and Bachelor’s
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(92.4%) degree, a large majority understood this aspect “Completely”, with only small
proportions (ranging from 4.2% to 10.7%) reported understanding of this aspect “to some
extent”

For duration and commitment, understanding vary more by education level. The highest
proportion of respondents having education below class 10" (58.3%) reported they have
complete understanding of the duration and commitment required in this training
programme followed by Diploma holders (49.3%) and Matriculation level (49.4%). In contrast,
respondents with bachelor’s degree reported lower complete (41.2%) understanding with a
larger percentage (58.8%) of respondents reported that they have understand only to some
extent.

In terms of career opportunities, the highest percentage of complete understanding is
reported by respondents with Bachelor’s degree (76.5%), followed by Matriculation (75.9%)
and Higher Secondary (68.8%). Respondents with Diploma degree (61.3%) reported relatively
lower understanding with a higher proportion reporting understanding of this aspect to some
extent (38.7%). Respondents with master’s or higher were split evenly (50% completely and
50% to some extent), reflecting variability due to the small sample size.

Types of training:

Across different training courses, the highest percentage respondents have reported
“Completely” regarding the understanding of the aspects of courses especially for course
content.

For course content, complete understanding is highest among respondents enrolled in Tally
course (100%) pertaining to small sample size with quite high complete understanding among
respondents enrolled in Beauty Culture (94.5%) followed by Computer Skills (91.9%) and
Tailoring (90.5%). Only small proportions (ranging from 5.5% to 9.5%) reported understanding
of course content to some extent.

When examining duration and commitment needed, understanding are more mixed across
training types. The highest complete understanding is seen among respondents enrolled in
tally (52.6%) and beauty culture (51.6%), followed by computer skills (44.9%) and tailoring
(44.6%). However, a larger share of respondents enrolled in computer skill (55.1%) training
and Tailoring (55.4%) courses had understanding only “to some extent”.

For career opportunities after training, respondents enrolled in Tally have the highest
proportion of complete understanding (94.7%) of the career opportunities after the training
followed by Beauty Culture (74.7%) and Tailoring (73%). Respondents enrolled in computer
skill training reported complete (67.6%), which slightly lower with 32.4% of the respondents
reported understanding to some extent. This suggests that specialized training like Tally and
Beauty Culture may provide clearer or more immediate career pathways compared to more
general programmes like Computer Skills.
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CHAPTER 5- EXPECTATIONS FROM THE TRAINING

5.1 Training completion and key barriers

The training program demonstrates a high completion rate, with 97.7% of respondents having
completed the course, while only 2.3% of the respondents could not. Completion levels are
consistently high across segments, with 97.5% of males and 97.8% of females reporting
completion of the training.

Among the small proportion of respondents who did not complete (13 respondents), the key
reasons include inadequate training centre facilities (46.2%), course difficulty (30.8%), and
inconvenient timings (30.8%), followed by financial constraints (23.1%) and distance to
training centre and early employment (15.4% each).

5.2 Satisfaction with training components

This section highlights respondent’s satisfaction with various training components related to
quality of trainers, relevance of training content, practical exposure / hands-on learning,
training infrastructure and facilities, training materials / tools provided, duration of the
programme and usefulness for real-life work. The mean satisfaction score was calculated to
assess the overall level of satisfaction among respondents. The satisfaction scale was coded
such that ‘very high’ was assigned a value of 5 and ‘very low’ a value of 1. The mean score was
then obtained by taking the average of these coded responses.

Fig 6: Overall satisfaction with various aspect of training programme,
Overall (1) N=554
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The findings show consistently high satisfaction scores across all components, ranging
between 4.3 and 4.5 on the scale. The highest mean satisfaction score is quality of trainers,
which scores 4.5, indicating strong approval of the trainers’ performance. This is followed by
relevance of training content (4.4), suggesting that participants find the material quite aligned
with their needs. Other components—including practical exposure or hands-on learning,
training infrastructure and facilities, training materials/tools provided, duration of the
programme, and usefulness for real-life work—all receive very similar scores of around 4.3.
This uniformity reflects a well-rounded training program, where all elements are positively
perceived, though there is slightly more appreciation for trainer quality and content relevance
compared to the other areas.

5.3 Overall satisfaction level with the training programme

Fig 7: Overall mean satisfaction score by gender, educational attainment and
types of training, Overall (n) N=554
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The overall mean satisfaction score is 4.34, reflecting very high satisfaction with the training
programme. Satisfaction is slightly higher among males (4.39) compared to females (4.31).
Across education levels, respondents who have studied below Class X report the highest mean
score (4.58), followed by diploma holders (4.43) and bachelor’s (4.35), while higher secondary
records the lowest (4.28); respondents with master’s or higher report a perfect score (5.00),
though based on a very small base. Among training programmes, Tally (4.47) and computer
skills (4.38) score higher, while tailoring (4.18) records the lowest mean, although satisfaction
remains high across all programmes.
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CHAPTER 6: IMPACT OF TRAINING PROGRAMMES

6.1 Employment outcomes post-training period

A majority of respondents are engaged in some form of employment after completing the training, with 53.6% of the respondents reported in
full-time employment and 5.4% of respondents were employed in part-time roles. A smaller share of respondents is self-employed (2.2%) and
involved in freelance/home-based work (3.6%). However, a considerable 35.2% of the respondents remain unemployed, suggesting that while
the programme has enabled employment for many, gaps in placement or absorption persist.

Table 5: Employment outcomes post training programme by gender, educational attainment and types of training, Overall (%), N=554

Gender Highest level of education Type of training programme attended
Emgi:\tl:;e“t Total Male Female Below Matriculation se:;gnhde::ry Diploma Bachelor’s Master’s | Computer Tailoring Beauty Tally
Class X (10th) or higher Skills Culture
(12th)

Employed (full-
time) 53.6 61.4 47.8 58.3 47.1 43.7 68 68.1 100 63.2 29.7 39.6 26.3
Employed (part-
time) 5.4 5.9 5 4.2 4.6 8.9 2.7 0.8 0 5.7 4.1 6.6 0
Self-employed /
Own business 2.2 0.8 3.1 0 3.4 2 1.3 2.5 0 0.8 9.5 2.2 0
Freelance / Home-
based work 3.6 1.3 5.3 8.3 6.9 4 2.7 0 0 1.4 5.4 11 5.3
Unemployed 35.2 30.5 38.7 29.2 37.9 41.3 25.3 28.6 0 28.9 51.4 40.7 68.4
Total 554 236 318 24 87 247 75 119 2 370 74 91 19

Gender: Among male respondents, the highest proportion of the respondents are engaged in full-time employment (61.4%), which is notably
higher than female respondents (47.8%). In contrast, females show a significantly higher unemployment rate (38.7%) compared to males
(30.5%). Involvement in freelance or home-based work is also higher among females (5.3%) than males (1.3%), indicating a preference or
constraint towards flexible work among women. Self-employment remains relatively low for both, though slightly higher among females (3.1%)
compared to males (0.8%). Overall, higher percentage of male respondents are involved in full-time employment, while females are more
concentrated in unemployment and informal or flexible work arrangements.
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Education level: Respondents with master’s or higher degree report 100% involvement in
full-time employment. Similarly, respondents with a bachelor’s degree (68.1%) and Diploma
holders (68.0%) also have high full-time employment rates. In contrast, respondents with
higher secondary (12th) education reported highest unemployment rate (41.3%) followed by
Matriculation (37.9%). Respondents with below Class X show relatively lower unemployment
(29.2%) rate but also a higher share in freelance/home-based work (8.3%). Part-time
employment is relatively more common among those with higher secondary education
(8.9%). Overall, higher educational attainment clearly corresponds to better full-time
employment outcomes and lower unemployment.

Types of training: Respondents trained in computer skills demonstrate the highest full-time
employment (63.2%), followed by respondents enrolled in beauty culture (39.6%) and
tailoring (29.7%), while respondents enrolled in tally course (26.3%) show comparatively
lower full-time employment. However, unemployment remains highest among those trained
in tally (68.4%), followed by tailoring (51.4%) and beauty culture (40.7%), suggesting limited
employment absorption in these sectors. Self-employment is most prominent among
tailoring trainees (9.5%), indicating its potential for entrepreneurship. Similarly, beauty
culture (11%) shows the highest proportion in freelance/home-based work, reflecting its
suitability for independent or home-based services. Overall, computer skills training yields the
best employment outcomes, while tailoring and beauty culture support more self and
freelance employment, and Tally shows weaker employment linkage.

6.2 Role of training programme on employment generation

An overwhelming 92.2% of the respondents reported that they obtained employment or
started earning due to the training, demonstrating the strong effectiveness of the
programme in facilitating livelihood opportunities.

Fig 8: Role of training in employment generation by gender, educational
attainment and training programmes, Overall (%) N=359
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The trend is consistent across gender and across education levels, with particularly high
percentage among respondents with bachelor’s degrees (97.6%) and master’s or higher
(100%). Across training types, computer skills trainees report the highest percentage of
acquiring employment (94.7%), while tailoring (88.9%) and beauty culture (83.3%) are
slightly lower but still substantial.

6.3 Time taken to secure employment

In terms of time taken to secure employment after training, the findings suggest relatively
quick transitions into work. Around 43.5% of the respondents (8.2% immediately and 35.3%
within 3 months) started earning within three months of completing training, while 36.3%
of the respondent’s secured employment within 3—6 months. About 20.2% of the
respondents took more than 6 months, indicating delayed absorption into the workforce for
some participants

Fig 9: Time taken to secure employment by gender, educational attainment and

training programmes, Overall (%), N=331
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Female respondents appear to transition faster into employment within 3 months (46.1%),
while males show a higher proportion taking 3 to 6 months (41.1%) to secure employment.
Across education levels, respondents with higher secondary education showed relatively
faster employment, with 41% of the respondents securing jobs within 3—6 months, while
those below Class X had a higher concentration in longer durations. By training type, tailoring
and beauty culture trainees show quicker entry into employment within 3 months, whereas
computer skill trainees are more spread across the 3—6 months category.
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6.4 Placement support received after training

N o
Fig 10: Placement support received by A significant 71.5% o of
respondents after training, , Overall (%), N=554 respondents reported receiving
some form of placement or

employment  support after
completing the programme,
while 28.5% did not receive such
assistance.
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6.5 Types of placement support received after training

Fig 11: Types of placement support received by respondents
Overall (%), N=396
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A majority of respondents reported receiving career counselling (59.1%), making it the most
common form of assistance followed by help in preparing CVs or resumes (27.5%). Further,
11.4% of respondents received help with interview preparation or mock practice. Lastly, 2%
of the respondents has reported that they have received support by getting introduced to
prospective employers. Overall, the findings suggests that while general guidance through
counselling is widely available, more targeted and outcome-oriented support services remain
relatively limited.

6.6 Perceived impact of training on skills, employment and livelihoods

This section aims to assess the overall impact of the training programmes on participants
across multiple dimensions, including skill and knowledge enhancement, employability and
job readiness, income and economic improvement, and social and household outcomes.
Respondents were asked to indicate their level of agreement with a series of statements
reflecting these domains using a five-point scale ranging from strongly agree to strongly

NIQ

28| Page



Market Study for Understanding the Impact of Training Initiatives on Life of its Candidates BSE$

disagree. The objective is to capture participants’ perceptions of how the training ha
influenced their capabilities, confidence, employment prospects, financial independence, and
social standing. This analysis provides a comprehensive understanding of the effectiveness of
the training in improving both individual competencies and broader life outcomes.

Impact on skill and knowledge enhancement

This section examines the extent to which the training programme contributed to enhancing
participants’ skills and knowledge. It focuses on key dimensions such as acquisition of
technical and vocational competencies, improved understanding of practical work
requirements, and the ability to apply learning in real-world contexts.

Table 6: Respondent’s perceived impact on skill and knowledge enhancement
Overall (%) N=554

Agree | Neutral | Disagree | Total
(N)

Acquisition of Technical and Vocational Skills 95.3 4.3 0.0 554
Improved Understanding of Practical Work 95.1 4.7 0.0 554
Requirements
Application of Skills in Real-World Contexts 83.0 16.8 0.0 554
Relevance of Skills to Job Market 91.9 7.9 0.2 554
Ability to Work Independently 90.4 9.2 0.0 554

A very high proportion of respondents agreed that the training led to the acquisition of
technical and vocational skills (95.3%) and has improved their understanding of practical
work requirements (95.1%), with only small percentages remaining neutral (4.3% and 4.7%
respectively). Similarly, 91.9% of respondents agreed that the skills they have gained are
relevant to the job market, while 90.4% of the respondents reported the training has
improved their ability to work independently, with minimal neutral responses (7.9% and
9.2%) and almost no disagreement. Although slightly lower compared to other indicators, a
substantial 83.0% of respondents agreed that they are able to apply skills gained after
training in real-world contexts, with 16.8% of the respondents expressing neutrality. Overall,
the findings indicate a strong positive perceived impact of the training programme across all
measured areas.

Impact on employability and job readiness

This section explores how the training programme has contributed to improving participants’
employability and overall job readiness. It focuses on key aspects such as understanding
employer expectations, the value of certification in enhancing job prospects, and participants’
confidence in navigating recruitment processes like interviews.
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Table 7: Respondent’s perceived impact on employability and job readiness

Overall (%) N=554

ES

BSES Rajdhani Power Limited

Agree Neutral | Disagree | Total (N)
Understanding Employer Expectations 94.0 6.0 0.0 554
Increased Chances of Shortlisting 90.1 9.6 0.0 554
Enhanced Interview Skills 88.6 11.4 0.0 554
Job Readiness and Preparedness 88.4 11.0 0.0 554

A large majority of respondents agreed that the programme improved their understanding of
employer expectations (94%), with only 6% of the respondents gave neutral response.
Similarly, 90.1% of the respondents agreed that the training increased their chances of being
shortlisted for jobs, while 9.6% of the respondents were neutral. In terms of enhancement
of interview skills, 88.6% of respondents reported improvement, with 11.4% of the
respondents expressing a neutral view. Likewise, 88.4% of the respondents agreed that the
programme enhanced their job readiness and preparedness, while 11% of the respondents
remained neutral. Notably, there was no reported disagreement across any of the indicators,
highlighting a highly positive perceived impact of the training on employability outcomes.

Income and economic impact

This section assesses the economic outcomes of the training programme, focusing on its
impact on participants’ income and financial stability. It examines whether individuals have
experienced an increase in earnings after completing the training, along with improvements
in income consistency.

Table 8: Respondent’s perceived impact on income and economic impact
Overall (%) N=359

Agree Neutral Disagree Total (N)
Increase in Income 95.5 4.2 0.0 359
Earnings Stability 94.2 5.8 0.0 359
Financial Independence 91.6 8.1 0.0 359

A substantial majority of respondents agreed that the training contributed to an increase in
income (95.5%), while 4.2% of the respondents remained neutral. Similarly, 94.2% of the
respondents reported improved earnings stability, with a small proportion (5.8%) indicating
neutrality. In terms of financial independence, 91.6% of respondents agreed that the
programme had a positive impact, while 8.1% remained neutral. Overall, the findings suggest
that the training programme has had a strong and consistent positive effect on participants’
financial outcomes, with negligible levels of disagreement across all measures.

Social and household impact

This section explores the broader social and household-level effects of the training
programme on participants. It focuses on changes in family perceptions, levels of participation
in household decision-making, and the enhancement of social standing within the community.
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Table 9: Respondent’s perceived impact on social and household impact

Overall (%) N=554

ES

BSES Rajdhani Power Limited

Agree Neutral | Disagree | Total (N)
Improved Family Perception 91.2 8.8 0.0 554
Confidence in Household Decision-Making 91.3 8.3 0.0 554
Enhanced Social Respect 94.9 4.5 0.2 554

A substantial majority of respondents agreed that the programme led to improved family
perception (91.2%), while 8.8% of the respondents remained neutral. Similarly, 91.3% of
respondents agreed greater confidence in household decision-making, with 8.3% of the
respondent expressed neutrality. The highest level of agreement is observed for enhanced
social respect, with 94.9% of respondents acknowledging this benefit, while 4.5% of the
respondents remained neutral and only a negligible 0.2% disagreed. Overall, the findings
indicate that the training programme has had a significant positive impact on participants’
social standing, confidence, and recognition within both family and community settings.

Overall, the training programme has had a strong and positive impact on skills, employability,
economic outcomes, and social empowerment. A large proportion of respondents have
reported improved technical skills, better understanding of work requirements, and enhanced
ability to work independently, with consistently high agreement levels and very low
disagreement. Employability outcomes are also positive, with most respondents indicating
improved understanding of employer expectations, increased chances of shortlisting, and
better interview preparedness, although slightly higher neutrality in some areas suggests
scope for strengthening practical exposure and job-readiness support. Economic benefits are
particularly evident, with the majority reporting increased income, more stable earnings, and
greater financial independence. At the same time, the training has contributed significantly to
social and household empowerment, with strong agreement on improved family perception,
confidence in decision-making, and enhanced social standing. Overall, the findings highlight
that the programme is highly effective in delivering holistic benefits, with only minor gaps in
translating skills into practical application and employment readiness.
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CHAPTER 7- FEEDBACK AND SUGGESTIONS FOR IMPROVEMENT OF TRAINING
PROGRAMME

7.1 Areas for improvement in training programme

Overall, the total responses indicate that stronger job placement support (74.0%) emerges as
the most critical area for improvement, followed by the need for more advanced and industry-
aligned course content (62.8%) and more experienced trainers (60.3%).

Fig 12: Areas of Improvement in the Training Programme
Overall (%), N=554
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In case of the key areas of improvement identified in the training programme by respondents,
the most prominent need highlighted is stronger job placement support, reported by 74% of
respondents, indicating a major concern about employment outcomes after training. This is
followed by advanced course content (63%) and more experienced trainers (60%), suggesting
a demand for higher-quality and more relevant instruction. Additionally, better infrastructure
and equipment (58%) and more practical or hands-on training (53%) are emphasized,
reflecting the need for improved learning resources and application-based teaching. About
51% of respondents point to improved teaching methods, indicating scope for making
sessions more interactive and effective. In contrast, the least cited area is greater exposure to
real work environments (internships/live projects) at 32%, though it still represents a notable
proportion. Overall, the findings suggest that respondents prioritize employability support
and quality enhancement in content and delivery of the training programme.

NIQ

32|Page



Market Study for Understanding the Impact of Training Initiatives on Life of its Candidates BRES

7.2 Suggestion for Additional Topics

Overall, the total responses indicate that advanced technical skills (76.5%) are the most
demanded addition to the curriculum, highlighting a strong need for deeper specialization
within existing trades. This is followed by interview preparation and resume building (67.3%)
and soft skills training (67.0%)

Fig 13: Suggestion for Additional Topics in Course Curriculum
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A clear majority of respondents identified advanced technical skills (77%) in the same trade
as the most important topic for inclusion, indicating a strong demand for deeper
specialization. This is followed by soft skills (67%) and interview preparation and resume
building (67%), reflecting the perceived importance of employability and workplace
readiness. Digital skills were suggested by 61% of respondents, emphasizing the growing need
for basic technological competence. Additionally, financial literacy was mentioned by 54% of
the respondents, pointing to the relevance of managing personal finances. The least cited,
though still notable, is customer and client management (41%). Overall, the results suggest
that respondents prioritize both technical upskilling and employability-oriented competencies
in the curriculum.

7.3 Overall Satisfaction level with training design

Overall, satisfaction levels are very high, with 35.4% reporting being “very satisfied” and 61.9%
“satisfied”, while neutrality is minimal (2.5%) and dissatisfaction is negligible. This indicates
that the training programme is well received across all groups, with only slight variation in
intensity of satisfaction across segments.
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Fig 14: Satisfaction with overall training programme design by gender,
educational attainment and training programmes, Overall (1) N=554
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Overall mean satisfaction score stands at 4.32, indicating a strong positive perception of the
programme. Across gender, males report slightly higher satisfaction (4.38) compared to
females (4.28), though the difference is marginal, suggesting broadly similar experiences.

Across education levels, satisfaction tends to increase slightly among certain groups, with the
highest score among Below Class X respondents (4.54), followed by diploma holders (4.41)
and matriculation (4.34). In contrast, bachelor’s respondents (4.27) and higher secondary
(4.29) report relatively lower, though still high, satisfaction. Those with master’s or higher
education report the highest possible score (5.00), but this is likely based on a very small base.

Across training programmes, Tally trainees show the highest satisfaction (4.53), followed by
computer skills (4.36) and beauty culture (4.31). Tailoring trainees report comparatively lower
satisfaction (4.12), although the score still indicates a positive experience.
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CHAPTER 8- CONCLUSION

The findings of the study clearly demonstrate that the training programme has been effective
in reaching a diverse group of participants, particularly women and individuals with moderate
educational backgrounds, and in addressing varied skill development needs. High levels of
awareness driven primarily through interpersonal networks, coupled with strong motivation
for enrolment—especially in terms of skill enhancement, employment, and income
generation—reflect the relevance and appeal of the programme.

Participants entered the training with very high expectations and a reasonably good
understanding of course content, though clarity around duration and career outcomes was
comparatively lower. Despite this, the programme achieved an exceptionally high completion
rate and recorded consistently strong satisfaction levels across all training components,
particularly in trainer quality and content relevance.

In terms of outcomes, the programme has delivered substantial positive impacts. A majority
of participants secured employment or income-generating opportunities within a relatively
short period, especially in computer skills training, though unemployment remains a concern
for a notable proportion, particularly among women and certain training streams. The
programme has also significantly enhanced participants’ technical skills, practical
understanding, and ability to work independently, while improving employability through
better preparedness, confidence, and awareness of employer expectations.

Beyond employment, the training has contributed to tangible economic benefits, including
increased income, improved earnings stability, and greater financial independence. At the
same time, it has fostered important social gains, such as improved family perception, greater
participation in household decision-making, and enhanced social standing within
communities.

Overall, the programme demonstrates strong effectiveness in delivering holistic outcomes
across skill development, employment, economic empowerment, and social well-being.
However, the findings also highlight areas for improvement, particularly in strengthening job
placement support, enhancing practical exposure, and aligning training content more closely
with industry needs. Addressing these gaps can further improve the programme’s impact and
ensure more consistent employment outcomes across all participant groups.
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CHAPTER 9- KEY RECOMMENDATIONS

1. Strengthen job placement and industry linkages: It has been observed 74% of
respondents explicitly highlighted the need for better placement support, and despite
good training outcomes and 35.2% of respondents remain unemployed. Therefore, there
is need to:

e Enhance direct employer engagement, including job fairs, campus placements, and
industry tie-ups.

e Move beyond counselling to provide structured placement support, including
referrals.

2. Align course content with industry needs: It has been found 62.8% of respondents felt
that course content needs to be more advanced or industry relevant. Therefore, there is
need to:

e Update curricula to reflect current market demands and emerging skill
requirements.

e Introduce advanced skill modules for trainees seeking specialization.

e Incorporate industry-certified content to improve employability.

3. Increase practical and experiential learning: About 53% of respondents demanded
more practical training, and there is also a relatively higher neutral response (16.8%) for
applying skills in real-world contexts. Therefore, there is need to:

e Expand hands-on training components, particularly for technical and vocational
trades.

e Integrate internships, live projects, and industry exposure visits.

e Use simulation-based learning and case studies to bridge the gap between theory
and practice.

4. Improve infrastructure and training resources: About 58% of the respondents reported
need for better infrastructure and it was also observed that infrastructural issues were
also the top reason for dropout (46.2%).

e Upgrade training facilities and equipment, especially in practical trades.
e Ensure availability of adequate tools and materials for hands-on learning.
e Address infrastructure gaps that may affect training completion and quality.

5. Expand employability and soft skills training: High demand for advanced technical skills
(76.5%), along with soft skills (67.0%) and interview preparation (67.3%). Therefore, there
is need to:

e Provide structured modules on interview preparation, resume building, and job
search skills.
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e Introduce digital literacy and financial literacy across all training programmes.

6. Strengthen career awareness and pre-training orientation: Approx. 46% had complete
clarity on training duration and 70.4% on career opportunities. Therefore, there is need
to:

e Improve clarity on course duration, expectations, and career opportunities before
enrolment.
e Conduct orientation sessions to align expectations and reduce dropout risk.
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